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Indigenous language preservation through broadcasting remains
critical in South-East Nigeria where Igbo faces declining usage
among younger generations. This study investigates challenges
confronting indigenous language broadcasters in Enugu-based radio
stations. Using survey research design, 520 respondents (145
broadcasting personnel and 375 audience members) were examined
across seven major stations (FRCN Enugu, Dream FM, Owelle FM,
Udoka FM, Afia Radio, Urban Radio, and Sunrise FM). Data
collection utilized structured questionnaires with both closed-ended
and open-ended questions, analysed using frequency distribution,
percentages, mean scores, and chi-square testing. Anchored on
Agenda Setting Theory and Development Media Theory, findings
revealed inadequate funding as most significant challenge (M=4.72,
SD=0.55), followed by personnel inadequacy (M=4.69, SD=0.57),
technical constraints (M=4.52, SD=0.66), unfavourable audience
demographics (80.3 percentage point generational gap), and weak
institutional support (M=2.16, SD=0.79). Statistical testing
(x*=360.34, df=4, p<0.001) confirmed that inadequate funding
significantly limits high-quality programming capacity, while weak
institutional support (¥*=98.79, df=4, p<0.001) significantly
constrains broadcasting development. The study recommends
increased funding mechanisms, establishment of specialized
training institutions, NBC policy enforcement mandating minimum
content quotas, equipment modernization initiatives, and
partnerships between radio stations and cultural organizations.
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1.0 INTRODUCTION

In March 2024, Coal City FM Enugu announced
that "Okwu Uka Ndi Igbo," a fifteen-year
morning programme, would reduce from daily to
twice-weekly broadcasts due to declining
sponsorship and low youth ratings. This scenario
represents the existential crisis facing indigenous
language broadcasting across Enugu State.
Enugu hosts major stations including Radio
Nigeria Enugu (FRCN), Coal City FM, Urban
Radio, Dream FM, Owelle FM, Afia Radio,
Udoka FM, and Sunrise FM. Despite Igbo being
one of Nigeria's three major languages with over
thirty million speakers, indigenous language
broadcasters face challenges threatening
vernacular radio survival.

The crisis of indigenous language broadcasting in
Enugu reflects a broader continental challenge.
UNESCO's Atlas of the World's Languages in
Danger has classified Igbo among endangered
languages, with accelerating language shift
toward English and Nigerian Pidgin among
younger generations. Radio broadcasting,
historically a powerful tool for language
preservation and cultural transmission, now
struggles to fulfil this role due to structural,
economic, and socio-cultural constraints. While
the National Broadcasting Commission mandates
the promotion of indigenous cultures and
languages, enforcement remains weak, and
stations prioritize commercially viable English-
language content over culturally significant but
less profitable indigenous programming.

The problem is multifaceted and deeply rooted.
Financial sustainability remains elusive for
indigenous language programmes as advertisers
gravitate toward English-language slots with
perceived wider reach and more affluent
audiences. This creates a vicious cycle: reduced
funding leads to poor production quality, which
further diminishes audience interest and
advertiser confidence. Additionally, there exists a
critical shortage of professionally trained
broadcasters fluent in standard Igbo, as most
journalism training programmes emphasize
English-language broadcasting. Technical

infrastructure in many stations remains outdated,
with aging equipment unsuitable for producing
high-quality indigenous language content that
can compete with polished English programmes
or digital alternatives.

Furthermore, cultural attitudes present
formidable challenges. Among urban educated
populations in Enugu, speaking Igbo is
sometimes perceived as unsophisticated or
provincial, leading parents to discourage their
children from speaking the language at home.
This language shift manifests in listener
preferences, with audience research showing that
individuals aged 18-35 constitute only 12% of
indigenous language radio audiences in Enugu,
compared to 64% for English and Pidgin
programmes. The situation is exacerbated by
inadequate policy support, as the Nigerian
Broadcasting Code contains no specific quotas
for indigenous language content, leaving
implementation to the discretion of station
managers who must balance cultural
responsibility with commercial viability. This
study investigates these challenges
systematically to provide evidence-based
recommendations for sustainable indigenous
language broadcasting.

1.1 Statement of the Problem

Despite constitutional recognition of indigenous
languages and policy frameworks promoting
linguistic diversity, indigenous language
broadcasting in Enugu faces systematic
marginalization. Audience research shows
18-35-year-olds constitute only 12% of
indigenous language audiences versus 64% for
English programmes. The Nigerian Broadcasting
Code contains no indigenous language content
quotas, leaving implementation to managers
balancing cultural responsibility with
commercial viability. Indigenous language
programmes command advertising rates 40-60%
lower than English equivalents, undermining
financial sustainability.

The convergence of inadequate funding,
personnel shortages, obsolete equipment,
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unfavourable audience demographics, and weak
regulatory enforcement threatens indigenous
language broadcasting viability. Without
intervention, current trajectories suggest
continuing erosion of vernacular radio capacity
with consequent implications for cultural
preservation, linguistic diversity, and inclusive
communication.

Against this backdrop, this study seeks to
comprehensively examine the challenges facing
indigenous language broadcasters in Enugu-
based radio stations, understand their
implications for cultural preservation, and
propose actionable solutions. The research is
particularly timely given the 2018 launch of BBC
Igbo service, which has rekindled interest in
quality Igbo language broadcasting but also
highlighted the gap between aspirational goals
and ground realities in local stations.

2.0 OBJECTIVES OF THE STUDY

The broad objective is to examine challenges
facing indigenous language broadcasters in
Enugu-based radio stations. Specific objectives
are to:

1. Identify major financial challenges
confronting indigenous language
broadcasting in Enugu radio stations

2. Assess the adequacy of personnel
resources for indigenous language
broadcasting

3. Examine technical constraints affecting
indigenous language programming
quality

4. Investigate audience attitudes toward
indigenous language broadcasting across
demographic groups

5. Evaluate effectiveness of policy and
institutional support for indigenous
language broadcasting

2.1 Research Questions

1. What are the major financial challenges
confronting indigenous language
broadcasting in Enugu radio stations?

2. How adequate are personnel resources for
indigenous language broadcasting?

3. What technical constraints affect indigenous
language programming quality?

4. What are audience attitudes toward indigenous
language broadcasting across different
demographic groups?

5. How effective are current policies and
institutional support mechanisms for
indigenous language broadcasting?

2.1.1 Research Hypotheses

Hoi: Inadequate funding does not significantly
limit the capacity of Enugu-based radio stations
to produce high-quality indigenous language
programming.

Hii: Inadequate funding significantly limits the
capacity of Enugu-based radio stations to produce
high-quality indigenous language programming.
Ho2: Weak institutional support does not
significantly constrain indigenous language
broadcasting development in Enugu radio
stations.

Hi2: Weak institutional support significantly
constrains indigenous language broadcasting
development in Enugu radio stations.

2.1.2 Significance of the Study

This study provides empirical evidence
informing policy development for broadcast
regulators, sustainability models for station
managers, curriculum development for training
institutions, and documentation of radio's cultural
preservation role. Findings contribute to
academic discourse on indigenous media,
language preservation, and development
communication while offering practical solutions
addressing identified challenges.

2.1.3 Scope of the Study

The study covers Enugu Metropolis radio stations
with existing indigenous language programming,
examining the period January 2023 to December
2024. Focus is on Igbo language broadcasting,
though insights may apply to other Nigerian
indigenous languages.

3.0 LITERATURE REVIEW

3.1 Conceptual Framework
Indigenous language broadcasting refers to
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production and dissemination of radio content in
native languages of specific ethnic communities,
distinguished from official or colonial languages.
Patrick, Oye and Ebite-Oke (2022) define it as
"deliberate use of local languages in radio
transmission to enhance communication
effectiveness, promote cultural values, and
preserve linguistic heritage." Authentic
indigenous broadcasting incorporates culturally
specific communication styles, traditional
knowledge systems, proverbs, and engagement
with local concerns resonating with indigenous
epistemologies (Asemah, Nwammuo & Nkwam-
Uwaoma, 2017).

3.1.2 Igbo Language Context

Igbo belongs to the Niger-Congo language
family, spoken across South-Eastern Nigeria in
Abia, Anambra, Ebonyi, Enugu, and Imo States.
UNESCO classifies Igbo as "vulnerable"while
most children speak it, usage is restricted to home
environments. Obiorah (2025) reports only 45%
of' urban Igbo children speak fluently compared to
89% in rural areas, suggesting rapid urban
language shift.

3.1.3 Empirical Review

Emeafor (2023) examined educational
broadcasting effectiveness in safeguarding
endangered Igbo language using survey research
with 379 respondents. Key findings revealed
broadcast media contributed moderately to Igbo
language awareness (61.2%), but significant gaps
existed in educational programming. Rauf et al.
(2023) studied radio's effectiveness promoting
indigenous languages in Nigeria, focusing on
Yoruba-language stations, finding high
listenership (79%) but challenges including
limited funding (68%), competition from English
stations (71%), and difficulty recruiting young
professionals (63%).

4.0 THEORETICALFRAMEWORK

This research is anchored on Agenda Setting
Theory and Development Media Theory. Agenda
Setting Theory, formulated by Maxwell
McCombs and Donald Shaw (1972), posits mass
media possess significant power to influence what
audiences think about by determining which

issues receive attention. Application to this
research centres on indigenous language
broadcasting's capacity to set agendas regarding
cultural preservation and language revitalization.

Development Media Theory reconceptualizes
media's role in developing societies, positioning
media as active agents of social transformation.
Core principles include media accepting and
carrying out positive development tasks aligned
with national policy, giving priority to national
culture and language. Application to indigenous
language broadcasting emphasizes vernacular
media's development functions: enhancing
information accessibility, preserving indigenous
knowledge, and promoting inclusive
development respecting linguistic diversity.

5.0 METHODOLOGY

This study adopted a survey research design to
investigate challenges facing indigenous
language broadcasters in Enugu-based radio
stations. The design facilitated systematic data
collection through structured questionnaires
containing both closed-ended and open-ended
questions.

The study population comprised two distinct
categories: Broadcasting Personnel: Staff
members from seven Enugu-based radio stations
with indigenous language programming, namely
FRCN Enugu (65 staff), Dream FM (36 staff),
Owelle FM (14 staff), Udoka FM (28 staff), Afia
Radio (19 staff), Urban Radio (18 staff), and
Sunrise FM (54 staff), totalling 234 broadcasting
personnel. Radio Audience: According to
MediaMetrics Research Nigeria (2024), the
radio-listening audience in Enugu Metropolis
comprises 769,000 listeners regularly exposed to
radio broadcasts. Total Population= 769,234
Using Taro Yamane's formula at 95% confidence
level with 5% margin of error, the sample size was
determined as follows: For Broadcasting
Personnel (N =234):n=234/[1+234(0.05) 2] =
148 respondents. For Radio Audience (N =
769,000): n = 769,000 / [1 + 769,000(0.05)?] =
400 respondents Total Sample = 548 = 550
respondents.
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For broadcasting personnel, purposive sampling
selected the seven radio stations based on having
substantial indigenous language programming
(minimum 3 hours daily). Proportionate stratified
sampling was then employed to distribute the 148
respondents across the seven stations based on
staff population, ensuring representation across
presenters, producers, technicians, and
management. For audience members, multistage
sampling was employed. First, Enugu Metropolis
was divided into three zones (Enugu North,
Enugu South, and Enugu East). Second, two
communities were randomly selected from each
zone. Third, systematic random sampling was
used to select households, with every 5th
household selected until the required sample of
400 respondents was achieved.

The study employed a structured questionnaire as
the primary instrument for data collection. The
questionnaire consisted of two sections:

Section A: Demographic information (age,
gender, educational level, Igbo language
proficiency)

Section B: Challenge assessment items
comprising closed-ended questions using 5-point
Likert scales (5 = Strongly Agree to 1 = Strongly
Disagree) and open-ended questions aligned with
the five research objectives to elicit detailed
respondent perspectives on: (1) Financial
challenges facing indigenous language
broadcasting, (2) Personnel adequacy for
indigenous language broadcasting, (3) Technical
constraints affecting programming quality, (4)
Audience attitudes toward indigenous language
broadcasting, and (5) Policy and institutional
support effectiveness.

Validity: Face and content validity were
established through expert review by three mass
communication and linguistics lecturers from
Enugu State University of Science and
Technology (ESUT) and University of Nigeria,
Nsukka (UNN). Their suggestions were
incorporated to refine question clarity and
relevance. Reliability: The instrument's
reliability was established through test-retest
method with 30 respondents (15 broadcasting

personnel and 15 audience members) outside the
study sample. The exercise yielded a Pearson
correlation coefficient of 0.82. Additionally,
Cronbach's alpha coefficient of 0.87
demonstrated strong internal consistency.

5.1 Method of Data Analysis

Quantitative data were analysed using Statistical
Package for Social Sciences (SPSS) version 25.
Descriptive statistics (frequencies, percentages,
mean scores, and standard deviation) were
employed to answer research questions. Mean
scores were interpreted using the following scale:
4.50-5.00 = Strongly Agree; 3.50—4.49 = Agree;
2.50-3.49 = Neutral; 1.50-2.49 = Disagree;
1.00-1.49 = Strongly Disagree. Inferential
statistics (chi-square test) were used to test the
hypotheses at 0.05 level of significance.
Qualitative data from open-ended questions were
analysed using thematic content analysis, where
responses were coded, categorized into themes,
and interpreted to provide deeper insights into the
challenges identified.

The research adhered to ethical principles of
voluntary participation, informed consent,
confidentiality, and non-maleficence. Ethical
clearance was obtained from the Research Ethics
Committee. Written informed consent was
obtained from all participants after explaining the
study's purpose, voluntary nature, and
confidentiality assurances. Questionnaires were
anonymized with no personally identifying
information collected. Respondents were
informed of their right to withdraw at any stage
without consequences.

6.0 DATA PRESENTATION AND

ANALYSIS

The study achieved a 94.5% response rate with
520 completed questionnaires out of 550
distributed. This comprised 145 broadcasting
personnel (from 148 distributed) and 375
audience members (from 400 distributed). The
high response rate enhances the reliability and
generalizability of findings.
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6.1 Demographic Characteristics of Respondents

Table 1

Demographic Profile of Respondents

Variable Category Frequency Percentage

Age Group 18-25 years 89 17.1
26-35 years 156 30.0
36-45 years 118 22.7
46-55 years 92 17.7
56+ years 65 12.5
Total 520 100.0

Gender Male 284 54.6
Female 236 454
Total 520 100.0

Educational Level | Primary/Secondary | 94 18.1
Tertiary 312 60.0
Postgraduate 114 21.9
Total 520 100.0

Igbo Proficiency | Fluent 287 55.2
Moderate 186 35.8
Basic 47 9.0
Total 520 100.0

AN 4

Table 1 presents the demographic distribution of
respondents. The majority (52.7%) were aged 26-
45 years, representing the economically active
population. Gender distribution was relatively
balanced with 54.6% male and 45.4% female.
Educational profile revealed 81.9% possessed
tertiary or postgraduate education, consistent
with Enugu's urban character. Regarding Igbo
proficiency, 55.2% reported fluent competence

while 44.8% had moderate to basic proficiency,
underscoring language shift dynamics among
urban populations.

Research Question One: Financial
Challenges

Rql: What are the major financial challenges
confronting indigenous language broadcasting in
Enugu radio stations?
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Table 2

Financial Challenges in Indigenous Language Broadcasting

Item Mean SD Decision
Government 4.82 0.44 Strongly Agree
funding is

insufficient

Advertising 4.74 0.52 Strongly Agree
revenue is

inadequate

Advertisers 4.69 0.58 Strongly Agree
unwilling to pay

premium rates

Struggle to attract | 4.68 0.61 Strongly Agree
sponsorship

Budget allocation | 4.71 0.55 Strongly Agree
disproportionately

low

Cost recovery is 4.66 0.59 Strongly Agree
poor

Grand Mean 4.72 0.55 Strongly Agree

Note. n = 145. Field Survey, 2024. Scale:
4.50-5.00 = Strongly Agree; 3.50—4.49 =
Agree; 2.50-3.49 = Neutral; 1.50-2.49 =
Disagree; 1.00-1.49 = Strongly Disagree.

Table 2 presents findings on financial challenges.
All items received mean scores above 4.50,
indicating strong agreement that financial

constraints constitute severe obstacles.
Government funding insufficiency ranked highest
(M =4.82, SD = 0.44), followed by inadequate
advertising revenue (M = 4.74, SD = 0.52). The
grand mean of 4.72 confirms that financial
challenges constitute critical constraints on
indigenous language broadcasting sustainability.
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Research Ques tion Two: Personnel Adequacy

Table 3

Assessment of Personnel Adequacy for Indigenous Language Broadcasting

Item Mean | SD Decision
Training programmes are inadequate 4776 | 0.50 Strongly Agree
Recruitment 1s difficult 4770 | 0.56 Strongly Agree
Compensation 1s lower than English 4770 | 0.54 Strongly Agree
broadcasters

Shortage of trained Igbo presenters 468 |0.59 Strongly Agree
High staff turnover 467 |0.61 Strongly Agree
Limited career advancement 465 |0.63 Strongly Agree
Grand Mean 469 |0.57 Strongly Agree

Note. n = 145. Field Survey, 2024.

Table 3 demonstrates that personnel challenges
constitute critical constraints. Inadequate training
programmes ranked highest (M = 4.76, SD =

Research Question Three: Technical Constraints

0.50), followed by recruitment difficulties and
compensation disparities. The grand mean 0f4.69
confirms severe personnel shortages.

Table 4

Technical Constraints Affecting Indigenous Language Programming Quality
Item Mean SD Decision
Field recording equipment inadequate 4.57 0.62 | Strongly Agree
Equipment prioritized for English 4.54 0.63 | Strongly Agree
Studio facilities outdated 4.53 0.65 | Strongly Agree
Technical support insufficient 4.51 0.66 | Strongly Agree
Post-production facilities limited 4.49 0.68 | Agree
Digital archiving systems lacking 4.48 0.69 | Agree
Grand Mean 4.52 0.66 | Strongly Agree

Note. n = 145. Field Survey, 2024.
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Table 4 reveals technical constraints significantly
impact programming quality. The grand mean of
4.52 confirms technical limitations constitute
major obstacles.

Test of Hypotheses

Hypothesis One

Hoi: Inadequate funding does not significantly
limit the capacity of Enugu-based radio stations to
produce high-quality indigenous language

programming.

Table 8

Chi-Square Test for Funding Impac t on Programming Capacity
Response Observed Expected (O-E)*/E
Category

Strongly Agree 119 29.0 279.31
Agree 22 29.0 1.69
Neutral 3 29.0 23.31
Disagree 1 29.0 27.03
Strongly Disagree | 0 29.0 29.00
Total 145 145

Note. df = 4, Critical value (.05) = 9.488, p < .001.

Decision: Since calculated ¥ (360.34) > critical
value (9.488), we reject Hor and accept Hu.
Inadequate funding significantly limits high-
quality indigenous language programming
capacity atp<.001.

7.0 SUMMARY OF FINDINGS

This study examined challenges facing
indigenous language broadcasters in Enugu-
based radio stations using survey research design
with 520 respondents (145 broadcasting
personnel from seven stations and 375 audience
members). Anchored on Agenda Setting Theory
and Development Media Theory, key findings
revealed:

First, inadequate funding emerged as the most
severe constraint (M = 4.72). Government
funding insufficiency (M = 4.82), inadequate
advertising revenue (M = 4.74), and

unwillingness of advertisers to pay premium rates
(M =4.69) create financial sustainability crisis.

Second, personnel inadequacy constitutes critical
constraint (M = 4.69). Inadequate training
programmes (M = 4.76), recruitment difficulties
(M = 4.70), and compensation disparities (M =
4.70) create severe shortages in both quantity and
quality of indigenous language broadcasters.

Third, technical constraints significantly impact
programming quality (M =4.52). Inadequate field
recording equipment (M = 4.57), priority
disparities favouring English programming (M =
4.54), and outdated studio facilities (M = 4.53)
systematically disadvantage indigenous language
content production.

Fourth, stark demographic patterns emerged with
93.8% of respondents aged 56+ finding
indigenous language radio highly appealing
versus only 13.5% of 18-25 age group.
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Fifth, institutional support mechanisms receive
consistently negative assessments (M = 2.16).
Both hypotheses were statistically supported.
Chi-square testing confirmed inadequate funding
(x*=360.34, p<0.001) and weak institutional
support significantly constrain broadcasting
development.

8.0 CONCLUSION

Indigenous language broadcasting in Enugu faces
formidable but not insurmountable challenges.
The convergence of inadequate funding
(M=4.72), personnel shortages (M=4.69),
technical limitations (M=4.52), unfavourable
audience demographics (80.3 percentage point
generational gap), and weak institutional support
(M=2.16) creates hostile environment
threatening sustainability. Statistical evidence
confirms inadequate funding (%*=360.34,
p<0.001) and weak institutional support
(¥*=98.79, p<0.001) significantly constrain
programming capacity.

However, demonstrated audience demand for
quality content, success of well-resourced
exemplars like BBC Igbo and Owelle FM, and
expressed broadcaster commitment indicate
viability remains achievable with appropriate
support. The path forward requires coordinated
action across government, broadcasters, training
institutions, and civil society. This research
provides evidence-based foundation for
stakeholders to advance sustainable indigenous
language broadcasting. Without deliberate
intervention, current trajectories suggest
continuing erosion with consequent implications
for Igbo language vitality and cultural heritage
preservation. The urgency cannot be
overstated—what 1s at stake is preservation of
linguistic diversity essential to Nigeria's cultural
richness and inclusive development.

9.0 RECOMMENDATIONS

To address inadequate funding (M=4.72),
government should establish an Indigenous
Language Broadcasting Development Fund
through allocation of 2-3% of NBC licensing fees
and spectrum auction revenues. Tax incentives

should provide 150% corporate tax deductibility
for advertising on indigenous language
programmes. Radio stations should diversify
revenue models through listener-supported
programming, partnerships with cultural
organizations, and digital content monetization.

To address personnel inadequacy (M=4.69),
universities should make indigenous language
broadcasting a core curriculum requirement in
mass communication programmes. Government
should establish a National Institute for
Indigenous Language Broadcasting offering
specialized training programmes. Radio stations
should implement compensation parity policies
addressing the 20-40% pay disparities.

To overcome technical constraints (M=4.52),
government should provide equipment
modernization grants through matching fund
arrangements. NBC should mandate equitable
resource allocation requiring stations to allocate
minimum 30% of equipment budgets to
indigenous language programming. Stations
should develop digital archiving systems
preserving indigenous language content.

To address the generational divide, stations must
develop contemporary programming formats
addressing youth concerns through modern
production techniques and social media
integration. Scheduling optimization should
allocate minimum 30% of indigenous language
content to prime-time slots. Stations should
leverage digital platforms through online
streaming and mobile applications.

To address weak institutional support (M=2.16),
NBC should implement enforceable content
quotas requiring minimum 40% of weekly
broadcast hours for indigenous language
programming. The National Assembly should
enact specific Indigenous Language Broadcasting
Promotion Act providing legislative backing for
funding mechanisms, content quotas, and
institutional support structures.
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